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Introductions & Agenda
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Topic Topic Owner

Welcome & Introductions Amber

Overview of the Meeting: rules and intent Amber

Review Energy Assistance and Named Communities Mikaela

Avista Marketing Colette

Campaign Example Matt

Agency Outreach & Engagement Carol & Isidra

Bill Assistance: Bill Discount Ana

Discussion Amber

Your Support Team and Next Meeting Amber



Guest Introductions 

▪ Name

▪ Organization

▪ Interest in attending
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Rules for Engagement

▪ Encouraged to actively participate in discussions  

▪ Each member will be provided time to speak 

▪ Healthy and civil debate is encouraged

▪ Members should be open to new ideas and 
concepts

▪ Respectful of differing opinions

▪ Collectively the group should strive to align varying 
options (e.g., identify shared goals for different 
perspectives)

4



Today’s Meeting

▪ Intent to provide an 
overview of 
marketing, outreach 
and engagement

▪ Meeting format is 
informative and 
consultative

▪ We want to hear 
from you!
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Mikaela Terpko

Energy Assistance: 
Named Communities



Avista Service Territory – Named Communities

• Department of Health map

• Named Communities

• Avista overlayed electric service 
territory boundaries.

• Reviewed census tract 
socioeconomic and sensitive 
population rankings of 9 or higher.

• Created awareness of areas to 
target with utility programs.

7



Regional Impact
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Highly Impacted and Vulnerable Communities

*Eligible Households for all customers determined from the Low Income Needs Assessment conducted in 2019. Eligible households for 

Named Communities determined from HIC or Vulnerable Flag from Census tract and customer info data.
9

All Customers Named Communities

Eligible Households* 94,387 91,524 

Customers receiving Bill Assistance 

annually

(5 year avg, 2016-2020)

19,367 9,899 

Saturation Rate Bill Assistance 21% 11%

Low-Income Customers receiving 

Weatherization annually

(5 year avg, 2016-2020)

119 67



Current Saturation Rate: Bill Assistance
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All Customers Named Communities

11%21%



60%

Saturation Rate Goals: All Low-Income
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CETA Target: 2030

90%

CETA Target: 2050



Colette Bottinelli

Marketing and Promotions
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Tactics

Print Ads Digital Ads
Email, 

Direct Mail
Social 
Media 

Website
Flyers, 

Brochure

• Utilize print and digital advertising  

• Incorporate email and direct to targeted customer lists

• Include social media to extend reach

• Update web page—myavista.com/assistance

• Provide flyers and brochures for more information 



General Bill Assistance – Bill Inserts, Newsletters, Flyers
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COVID-19 Debt Relief – The Power of Compassion Campaign
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Print and Digital Ads, Social Media



COVID-19 Debt Relief – The Power of Compassion Campaign
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Email                                                 Flyers



COVID-19 Debt Relief – The Power of Compassion Campaign
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Brochure             



COVID-19 Debt Relief – The Power of Compassion Campaign
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Website            



Weatherization
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Flyers and Postcard Mailing



Discussion 
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Carol Weltz, SNAP 

Isidra Sanchez, OIC

Energy Assistance: 
Agency Outreach & Engagement



Ana Matthews

Energy Assistance: 
LIRAP Bill Discount Proposal



Influencing Factors

▪ CETA

• The utilities must provide at least two low-income energy assistance 
programs.

• The utilities must provide at least one energy assistance program to be 
readily available to all low-income households (greater of 200% FPL or 
80% AMI and below)

• To the extent practicable, priority must be given to low-income households 
with a higher energy burden

▪ Senate Bill 5295

Each gas or electrical company must propose a low-income assistance 
program comprised of a discount rate for low-income senior customers and 
low-income customers as well as grants and other low-income assistance 
programs
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Proposed Bill Discount*

24 *Must be approved by Washington Utilities and Transportation Commission



Proposed Bill Discount*

• Eligibility: Available to all income-qualified customers, to the 
Greater of 200% FPL or 80% AMI

• Benefit: Income-Based Bill Discount

*Must be approved by Washington Utilities and Transportation Commission25

Income Range Discount

Zero to 5% FPL 94%

6 to 50% FPL 75%

51 to 100% FPL 35%

101 to 150% FPL 20%

151 to the greater of 200% FPL or 80% AMI 15%



Potential Change in Access*

▪ Self-certification

➢ By completing form, customer attests to both or either:

• The household income

• Qualification for program that is similar in eligibility requirement(s) and screening rigor to LIHEAP

➢ Attestation can be completed by completing simple form or verbally

➢ Zero income customers must complete application

▪ Verification Options

➢ All customers must send documentation to their local community action agency within the first <12> months of 

enrollment to remain on the program

➢ After a few years of operation, the verification process may shift to a percentage of enrollees being audited after a 

year+ of implementation

▪ Enrollment forms can be received and processed by both agency or utility

▪ Agencies to conduct verification, re-certification and aggregate reporting of participants

▪ Utility will provide enrollment reports to agencies

▪ Two-year certification once verified

*Must be approved by Washington Utilities and Transportation Commission26



Discussion and Questions

• What is unclear?

• What stood out to you from the presentations? 
What key points did you hear?

• What aspects of the programs feel accessible and helpful? What about 
burdensome or difficult?

• What are the equity implications? In other words, how might people 
experience benefits differently? Could anyone experience harms?

• What could be done to make sure everyone can access the same 
benefits?
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Your Next Meeting and your Support Team

▪ Next Meeting(s) Options

‒ Break in December 

‒ Evening: Wednesday, November 10th at 4:30 to 6:00 pm

‒ Morning: Friday, November 12th at 7:30 to 9:00 am
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Amber Lenhart

amber.lenhart@gmail.com

509.475.9575

Renee Coelho

Renee.Coelho@avistacorp.com

509.495.8607

Ana Matthews

Ana.Matthews@avistacorp.com

509.495.7979

mailto:amber.lenhart@gmail.com
mailto:Renee.Coelho@avistacorp.com
mailto:Ana.Matthews@avistacorp.com
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~Thank you~


